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Tree Farmer is the official magazine of
the American Tree Farm System
(ATFS), a program of the American
Forest Foundation.  It is published
six times a year for private forest
landowners and volunteer foresters.
Opinions do not necessarily represent
those of ATFS. 

MISSION
To promote the growing of renewable
forest resources on private lands while
protecting environmental benefits and
increasing public understanding of all
benefits of productive forestry.

Tree Farmer magazine is a forest
enhancement publication by Tree
Farmers for Tree Farmers and all who
benefit from their endeavors.  Tree
Farmer espouses the environmental
benefits of sustainable production of
forest products through responsible
forest stewardship on private forest-
lands.  With information, advocacy,
and practical advice, the magazine
promotes sustainable forest practices
for multiple benefits to society.
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per year, $32 for two years.  Foreign
subscriptions are $25 per year.  Single
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on editorial matters, letters to the
editor, manuscripts, new product
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these materials.  Proposed editorial
material will only be returned if
accompanied by a self-addressed,
stamped return envelope.
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reproduced without the expressed written
permission of AFF.

COVER: PHOTO BY NED
THERRIEN 

T H E  P R A C T I C A L  G U I D E T O  S U S T A I N A B L E  F O R E S T R Y ®

Photo credit: Nick Casto

Photo credit: Stihl Inc.

37

40

AFF.Nov/Dec 03 TF Mag.final  10/27/03  9:56 AM  Page 3



A P P A R E L

C.C. Filson Co.

P.O. Box 34020
Seattle, WA 98124
P (800) 624-0201
F (206) 624-4539
<info@filson.com>
<www.filson.com>

Cabela’s Corporate Outfitter

1 Cabela Drive
Sidney, NE 69160
P (800) 753-3219
F (308) 254-4188
<www.cabelas.com>

Tree Farm Products Program

3440 Oakcliff Road
Suite 126
Atlanta, GA 30340
<www.treefarmsystem.org>
A complete line of quality prod-
ucts and gifts for the Tree
Farming family.  Featured items
include caps, hats, shirts, jackets,
vests, coffee mugs, plastic flag-
ging, rain gauge, diameter tapes,
license plates, umbrellas, bound-
ary markers, knives and pens.

West Coast Shoe Co.

P.O. Box 607
Scappoose, OR 97056
P (503) 543-7114
F (503) 543-7110
<boots@westcoastshoe.com>
<www.westcoastshoe.com>

C O N S U L T I N G

F O R E S T E R S  &

M A N A G E R S

A L A B A M A

Carignan Forestry 

Consultants, LLC

7007 Potsdam Court 
Montgomery, AL 36117-8028
P (334) 270-7887, (888) 840-7887
F (334) 270-9442
<info@carignan.net>
<www.carignan.net>

Tom Carignan, ACF  
Based in Montgomery, Alabama,
Carignan Forestry Consultants
specializes in helping landowners
maximize their timberland invest-
ment. In addition to traditional
forestry services we offer growth
modeling and financial analysis,
allowing clients to compare
options based on financial per-
formance before committing cap-
ital to a project. De Colores!

Chattahoochee Valley Forestry

Services Inc.

315 S. Midway Extension
Clayton, AL 36016
P (334) 775-8345
F (334) 775-8342
<cvforestry@earthlink.net>
Darrell A. Gates, ACF

Chartered Foresters

1243 South Union Ave.
Ozark, AL 36361
P (334) 774-5086
F (334) 774-0656
<cfozark@aol.com>
Norman K. Kinney, ACF
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First suggested by the Tree Farmers who sit on the magazine’s editorial board, this annual guide is
designed to be a resource you can turn to again and again throughout the year. We hope you find
it an efficient and effective way to locate and learn about the various services and products
designed to better help you practice good stewardship.

The directory is organized alphabetically within categories. Some vendors and agencies are listed
in more than one category, as many provide products and services that serve a variety of forestry
and natural resources needs. Information appears in the following form, as much as possible:
Company name, mailing address, phone number, fax number, contact e-mail address, website
address and contact person.

We hope this second annual guide will assist you in your search for quality products and services
— and that you will help us make it even more comprehensive in the years to come. We welcome
your feedback as we plan for next year’s issue. Please let us know how this guide can serve you
better with additional products, services or resources. Questions concerning use or reactions
regarding the sources listed should be sent to Tree Farmer magazine at the postal or e-mail
addresses listed on the previous page.

MAGAZINE DISCLAIMER

The products and services included in
Tree Farmer: The Practical Guide to
Sustainable Forestry do not constitute an
endorsement of the listed products,
services or companies by the American
Forest Foundation or the American Tree
Farm System. Advertising and text do
not necessarily reflect the policy and
views of the American Forest Foundation
or the American Tree Farm System. The
publisher has made every effort to
ensure a cross sectional sampling of
products and services in each category.
The publisher assumes no responsibility
for omissions.
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